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EXECUTIVE
SUMMARY

The perspectives of the next generation
will shape how the industry adapts to
the complex problems it faces.

d'

Between the record number of newsroom layoffs, plummeting trust in national
media and the continued decimation of local news outlets, it’s clear that
journalism is facing an existential crisis. Yet fresh recruits continue to seek
careers in journalism, drawn by a sense of mission and the opportunity to make
a difference.

The perspectives of this next generation will shape how the industry adapts
to the complex problems it faces. These include the potential threats from
generative artificial intelligence (Al) and other technologies, the rampant
spread of misinformation and disinformation on social media, and serious
challenges to the business models of many publications.

We decided to ask this critically important group what they think about 74%
the prospects for journalism and how they might approach these
hurdles at a moment when the methods, structure and people doing
the work are going through significant transformation. We surveyed 100

journalism students and professionals just starting out in the field to find out

their perspectives on the debates currently dividing the field and their outlook say Al will have a
on the future of journalism—including their view of emerging technologies that significant impact
are not only changing how the media do their jobs, but could also threaten their on journalism
livelihoods.

Nearly three-quarters of respondents believe Al or automated journalism will have a significant impact on the
profession, though only half think it poses a threat. In fact, many are already using Al-enabled tools for some
aspects of their work. But they also embrace classic reporting methods and sourcing to generate story ideas and
supply information, more than they rely on social media.

Overall, we found that while the next generation of journalists may be clear-eyed about the challenges ahead,
they are passionate about their work and see it as a means of exposing injustice, informing the public and
combatting misinformation and disinformation. They are also looking for diverse perspectives and sources to
build trust among their readers and improve the quality of reporting, particularly when it comes to the coverage
of marginalized communities.

Most importantly, despite the uphill battle ahead, they manage to maintain hope for the future of journalism.



https://www.axios.com/2023/06/13/media-job-cuts-record
https://knightfoundation.org/reports/american-views-2023-part-2/
https://www.nytimes.com/2023/06/20/business/media/gannett-google-lawsuit.html
https://www.cnbc.com/2023/06/06/news-organizations-ai-disinformation.html

KEY FINDINGS
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have a positive outlook
for journalism
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are concerned about
diversity in the field

50%
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agree Al is a threat to
journalists and those in
related careers

76%

@

say social media will or
could worsen the spread
of misinformation

55%

Y

say the prevalence of fake
news has reinforced their
interest in journalism
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The next generation of journalists is
purpose-driven and optimistic.

Nearly three-quarters have a positive outlook for journalism in
the coming years and more than half cite providing accurate
information or exposing injustice as primary motivating factors.

DEl is a priority.

Nearly six in 10 are concerned about the current level of racial,
gender and economic representation in journalism.

Al is expected to have a significant
impact on journalism.

Half of respondents view it as a threat, but many also
use Al tools for research and writing.

Traditional journalistic methods still outweigh
social media for reporting.

The majority say social media does play an important role
in measuring impact, but it's also a key spreader of false or
misleading information.

Nearly half expect misinformation and
disinformation to worsen in the coming year.

But more than half say the prevalence of fake news has
reinforced their commitment to journalism, and nine in 10 plan
to do what they can to combat the spread of misinformation
and disinformation.
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YOUNG JOURNALISTS ARE BRINGING
THEIR VALUES TO WORK

Younger journalists are approaching their careers with a sense of purpose. They are motivated by
the ideals of truth, justice and the importance of diversity and inclusion—and they are passionate
about making an impact. As one student at the USC Annenberg School for Communication and
Journalism said before graduation: “My classmates give me hope for the future of journalism
because they are passionate about examining social and systemic issues with in-depth reporting.”

All but one of the top reasons our respondents cited for pursuing journalism focused on
providing a service to others (the one outlier was learning new things, which was cited by 49% of
respondents). Among their top motivations:

Providing information for informed decisions (62%) - Fighting misinformation and disinformation (45%)
Exposing injustice (58%) Educating readers (41%)

In fact, more than half (55%) of the next generation of journalists say that the propagation of
misinformation and disinformation reinforced their interest in the profession, presumably by
providing a deeper purpose to their work.

Why did you decide to pursue journalism? (select all that apply)

To provide information for informed decisions 62%
To expose injustice 58%
To learn new things 49%
To fight misinformation/disinformation 45%
To educate others 41%
To pursue an exciting career 37%
To make a difference in the world 35%
To interact with people 30%
To hold governments and institutions accountable 29%
To expand my network 24%
To gain notoriety through my work 9%
As an alternative to other writing careers 8%
Other 3%
None of the above 0%

(® Greentarget


https://www.niemanlab.org/2021/12/what-the-next-generation-of-journalists-thinks/

How has the prevalence of misinformation and/or disinformation impacted your interest in journalism?

D

It has not impacted my
interest in journalism

It has reinforced my
interest in journalism

It has diminished my
interest in journalism

DEIl Is a Priority

Our survey found that diversity, equity and inclusion (DEl) is a significant concern for up-and-
coming journalists in a field where, despite some strides, representation continues to lag behind
U.S. demographics—especially when it comes to race and ethnicity. A 2022 Pew Research
survey found that just 6% of journalists whose jobs involve reporting are Black (Black Americans
account for about 15% of the U.S. population); the same study identified similar degrees of
underrepresentation for both Hispanic and Asian reporters.

A majority of our respondents (59%) say they are concerned about the current level of diversity in
journalism among leadership and practitioners, a finding that comes amid persistent measurement
hurdles and sluggish changes to hiring practices. These concerns are in line with other young
professionals broadly: a separate Pew Research study, for example, found that the 18-29 age
cohort was more likely than any other to see DEI efforts in the workplace as a good thing. Older
journalists on the other hand—particularly those above the age of 65—were considerably less
likely to take issue with the current level of newsroom racial diversity.

Indeed, many of our survey respondents believe that diversity in the profession across racial,
gender and economic categories is foundational for good reporting. One respondent suggested
that an absence of diversity could lead to “stereotyping, misrepresentation, and a failure to
accurately reflect the experiences and perspectives of communities of color” Others voiced
concerns about narrow coverage and “social imbalance” on topics in the news. Another
respondent surmised that limited perspectives could result in losing “people’s trust and support.”

Journalism programs are reflecting—and likely shaping—these priorities. Most respondents either
agree (37%) or strongly agree (48%) that their journalism program teaches the importance of having
diverse sources in reporting. And 83% agree or strongly agree their professors emphasize the
importance of incorporating diverse voices in reporting.

(® Greentarget
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https://www.pewresearch.org/short-reads/2023/04/04/us-journalists-beats-vary-widely-by-gender-and-other-factors/#:~:text=Overall%2C%2076%25%20of%20all%20reporting,Black%20and%203%25%20are%20Asian.
https://www.census.gov/newsroom/press-releases/2023/population-estimates-characteristics.html#:~:text=Black%20or%20African%20American,2.9%25)%20from%20July%202021.
https://apnews.com/article/business-race-and-ethnicity-journalism-arts-and-entertainment-885ce3486382d7c3080519c50407aa18
https://apnews.com/article/business-race-and-ethnicity-journalism-arts-and-entertainment-885ce3486382d7c3080519c50407aa18
https://digiday.com/media/despite-dei-promises-media-companies-are-still-mostly-hiring-white-people/?mc_cid=60033cb70e&mc_eid=2ac58083a4
https://www.pewresearch.org/social-trends/2023/05/17/diversity-equity-and-inclusion-in-the-workplace/
https://www.pewresearch.org/journalism/2022/06/14/journalists-give-industry-mixed-reviews-on-newsroom-diversity-lowest-marks-in-racial-and-ethnic-diversity/
https://www.pewresearch.org/journalism/2022/06/14/journalists-give-industry-mixed-reviews-on-newsroom-diversity-lowest-marks-in-racial-and-ethnic-diversity/

“Journalism aspires to in some way reflect society and
tell truths and stories that represent society, and you
can’t really do that very well if you don’t represent and
reflect that society in your newsrooms,” said Gerry
Lanosga, director of journalism and an associate
professor at Indiana University Bloomington’s Media
School. “We’re trying to address it, but it’s a difficult
hurdle to get over”

Our survey findings suggest that efforts to improve
diversity in journalism are changing attitudes,
particularly at the younger end of the profession,
with the potential to create impact beyond the field.
Organizations responding to media requests often Journalism aspires to in
take cues from journalists about who to make available some way reflect society
for quotes and perspectives. Our 2022 State of DEI and tell truths and
Content survey, for example, found that the majority of
legal marketing executives surveyed believe elevating
diverse voices can further their firm’s DEI efforts. Next-
gen journalists’ focus on the issue could accelerate
that trend as reporters increasingly look to diversify
their sourcing.

Stories that represent
society, and you can’t
really do that very well if
you don’t represent and
reflect that society in your
newsrooms.”

Please indicate your level of agreement with the following statement:
I am concerned about the current level of diversity in journalism among practitioners/leadership.

44%
34%
15% 5%
] 2%
[ |

Strongly agree Agree Neither agree Disagree Strongly
nor disagree disagree

Please indicate your level of agreement with the following statements:
In my journalism program, | am being taught o
the importance of having diverse sources. 48% Strongly agree 37% Agree
My professors have emphasized the importance
of incorporating diverse voices in reporting. 34% Strongly agree 49% Agree

(© Greentarget ,
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https://www.americanpressinstitute.org/how-we-can-help/diversity-and-inclusion/
https://www.americanpressinstitute.org/how-we-can-help/diversity-and-inclusion/
https://greentarget.com/insights/research-report/state-of-dei/
https://greentarget.com/insights/research-report/state-of-dei/

Traditional Tenets of Journalism Hold Strong

While the next generation places greater emphasis on diversity in perspectives and sources than
some more seasoned journalists, our respondents continue to value objectivity and fact-based
reporting. In fact, our survey found almost all respondents see impartiality as an obligation: asked if
journalists should strive to present impartiality in the news, just 2% of respondents disagreed. This
comes even as the broader industry grapples with questions surrounding truth and perspective
and what objectivity actually means in practice and the value it holds for reporting.

Still, for the small number of respondents who disagree, they reject the standard of impartiality
in favor of a practical perspective they believe better reflects the world we live in—and, in some
cases, the historic exclusion of some perspectives from mainstream journalism. One young
journalist explained that he has “grown to believe that journalists at their core can’t be objective,
meaning that fake news and misinformation [have] been in journalism forever. Media historically
has been misrepresenting minorities for years.”

Another respondent, when asked about the role of objectivity in rebuilding journalism, had simply
“come to terms with the fact that objectivity is not possible” and that journalists should “brand”
themselves according to their perspectives. This may reflect the current divisive climate and shifts
in the industry as publications increasingly cater to politically polarized audiences.

say journalists should strive
for impartiality in the news.

87%


https://www.americanpressinstitute.org/journalism-essentials/bias-objectivity/lost-meaning-objectivity/
https://nationalpress.org/topic/objectivity-journalism-new-norms-debate/
https://sites.bu.edu/pardeeatlas/back2school/how-the-american-media-landscape-is-polarizing-the-country/

CLASSIC REPORTING METHODS PREVAIL
BUT Al AND SOCIAL MEDIA ARE USEFUL TOOLS

The next generation of journalists still relies heavily on tried-and-true techniques from the
reporter’s toolbox to source and verify information, though emerging technologies like Al are
gaining ground in other aspects of the work.

Our survey found nearly all (97%) respondents report using top-tier publications and government
agencies and organizations to generate story ideas, research topics, source intelligence and/or vet
information. Similarly, other traditional sources of information, such as reporting in the field (94%),
drawing from a network of primary sources (92%), and looking to experts and think tanks (92%), are
immensely popular resources for young journalists.

Journalism
Lanosga noted that journalism students are taught to think of the profession students are
primarily as “a discipline of verification” along with the specific tools to fact- taught to think of
check information. Even as new technologies become available, he said that the profession as

the essentials of ensuring accuracy are “not very different from what journalists
have been doing all along,” except that they’re occurring “in this hyped-up
environment where disinformation can spread so easily.”

“a discipline of
verification.”

Notably, young journalists were far less reliant on social media in their reporting, perhaps due to
its association with misinformation. With the exception of Twitter (now rebranded as “X”)—which
42% of respondents use to research and generate story ideas—and to a lesser extent, Facebook,
nearly a quarter of respondents said they do not use platforms like TikTok (23%), Instagram (24%),
YouTube (23%), LinkedIn (22%) and Reddit (17%) for either generating story ideas or supplying
information.

Yet the next generation does recognize social media as an important element of distribution

for journalists and publications, with respondents saying that social media shares are either
moderately important (41%) or very important (45%) in measuring impact. When half of U.S. adults
get their news from social media platforms at least some of the time, and as trust in traditional
media declines, meeting Americans on these platforms is simply a necessity for effective
distribution.

(® Greentarget
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https://apnews.com/article/twitter-x-logo-blue-bird-musk-0689e9a5c3a217afc2fbefeaf0e6d8a8
https://www.pewresearch.org/journalism/fact-sheet/social-media-and-news-fact-sheet/

This complicated relationship with social media aligns with the perspectives of working journalists,
the majority of whom see social media as a useful tool for promoting stories, connecting with their
audience, and finding sources and stories to cover, even if most of them also think it has had a
negative impact on the state of journalism.

Which of the following do you use to research/generate story ideas versus to vet/supply information?

oo i 2uetcotor I M | NN %
Tade puoicatrs
X (urten

Linkedln

. Use for both . Use to research/generate story ideas only . Use to vet/supply information only . Don't use for either

Future Journalists Are Split on Al’s Impact

Looking ahead, nearly three-quarters of respondents (74%) agree that artificial intelligence or
automated journalism will have a significant impact on the industry. However, when it comes to
whether these changes pose a danger to journalists and those in related careers, respondents
are decidedly more divided. Only half (50%) agree to some degree that it poses a threat, while
approximately a quarter are neutral (24%) or disagree (26%).

Concerns about the potential hazards of Al echo the broader conversation in the media about how
the technology—specifically generative Al, which can generate content out of whole cloth from
prompts in a matter of seconds—could eliminate jobs and accelerate the spread of misinformation.

(© Greentarget o
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https://www.pewresearch.org/journalism/2022/06/14/many-journalists-say-social-media-helps-at-work-but-most-decry-its-impact-on-journalism/

As University of Washington Associate Professor Kate Starbird, an expert in Al, recently noted,
“Generative Al creates content that sounds reasonable and plausible, but has little regard for
accuracy.”

For these reasons, the introduction of platforms like ChatGPT prompted anxious
predictions and sweeping assertions about the ways Al could change journalism—and

some respondents agree that it has the potential to render journalists “obsolete” and 6‘ We don’t need
“cause social panic.” Al to write for

us, we can write
Several highlight Al's potential as a tool that's capable of both progress and harm. Some for ourselves.”
respondents, however, tend to ultimately view Al as a threat—“unnecessary in journalism,”
as one said, adding “l feel if anything it spreads even more misinformation.”

Another said: “We don’t need Al to write for us, we can write for ourselves. A robot should
not be portraying human events and the human experience.” Others note that Al could
potentially replace journalists. “Once Al has the ability to contextualize information, reason as
to why it's important, and organize it in such a way to make it engaging and understandable—
all in the matter of seconds—human journalists could become obsolete,” said one respondent.

“Students always have a really nuanced view of technology, whether it’s Al or social

media,” said Amy Merrick, a senior professional lecturer at DePaul University’s College of
Communication and former reporter for The Wall Street Journal who includes discussions on
the impact of Al as part of her syllabus. “As a group, they always can clearly see the benefits
and the shortcomings of any of the technologies we're talking about.”

Which of the following emerging technologies do you feel will have a significant impact on journalism?
(select all that apply)

(Data storytelling/data visualizations)

Virtual reality
Internet of Things

Wearable technology
Other 0%

None of the above Q%

Please indicate your level of agreement with the following statement:
The introduction of Al into journalism is a threat to journalists and those in related careers.

41%

24%
° 20%
5% 6%

Strongly agree Agree Neither agree Disagree Strongly

O Greentarget nor disagree disagree )


https://www.axios.com/2023/07/10/ai-misinformation-response-measures
https://www.niemanlab.org/2022/12/chatgpt-and-the-future-of-trust/
https://www.niemanlab.org/2022/12/chatgpt-and-the-future-of-trust/
https://www.theguardian.com/commentisfree/2023/mar/03/fake-news-chatgpt-truth-journalism-disinformation

Next-Gen Journalists Are Already Harnessing the Power of Al Platforms

Respondents report using a wide range of Al tools for research, writing and editing. Some say they
use Al for work including data analysis, photo processing and video editing; to improve production
efficiency; or even to detect and combat misinformation. This comes as experts have also noted
the potential for Al tools to assist reporters—and understaffed newsrooms in particular—with a
variety of tasks, including compiling stories, targeting specific audiences and measuring impact
through views and shares. Recognizing this potential, Google has begun to market its Al tools to
both large and small newsrooms.

Interestingly, our survey found that Al-based translation tools (such as Google Translate, DeeplL
and Mirai Translate) are the most popular, used by 52% of respondents, suggesting a diversity of
sources and/or audiences. Significant shares of respondents also report using Al writing tools like
ChatGPT and Jasper (43%), Al research tools like Semantic Scholar and Bit.ai (39%), and Al copy-
editing tools like Anyword (21%), demonstrating both a familiarity with and an openness to using
these emerging technologies.

Respondents’ widespread use of technology tools likely has its roots in their education and
training. Many journalism schools appear to have accepted that both social media and the
burgeoning use of Al-enabled tools are here to stay and that being proficient at using them will be
an increasingly important aspect of the profession. When asked to assess whether social media
was a core component of their journalism instruction—for example, as a topic regularly covered in
lectures, reading materials and assignments—more than eight in 10 respondents either agree (54%)
or strongly agree (28%). While Al has not penetrated the curriculum to the same extent, a majority
(57%) say the use and impact of Al in journalism is or was part of their education.

Which of the following artificial intelligence tools have you used in your journalism work?
(select all that apply)

Al translation tools 52%
Al writing tools 43%
Al research tools 39%
Al copy-editing tools 21%
Al organizational tools 9%
Other i858

None of the above 15%

(® Greentarget
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https://www.niemanlab.org/2022/12/4-6-journalists-productively-harness-generative-ai-tools/
https://www.montclair.edu/newscenter/2023/05/17/how-generative-ai-can-help-local-newsrooms/#:~:text=Generative%20AI%20can%20be%20used,and%20even%20live%20video%20feeds.
https://www.nytimes.com/2023/07/19/business/google-artificial-intelligence-news-articles.html?campaign_id=9&emc=edit_nn_20230721&instance_id=98070&nl=the-morning&regi_id=73047517&segment_id=139889&te=1&user_id=1c7d7c869882cb9616aec0c3309d41e5

Training Is Key as Al Advances

As these tools become more sophisticated and their
usage more widespread, training on how to properly
use them will be crucial. The “journalistic disaster”

at CNET earlier this year, when the publication was
forced to issue substantial corrections for a number of
Al-written articles, demonstrates how important it is for
future journalists to understand the pitfalls and risks as
well as the potential of these tools.

“You see a lot of advice that Al can provide a good first
draft, for example,” Merrick said. “But the act of writing
refines your thoughts, so if you skip that work, it's
necessarily going to be more shallow and you’re going
to have fewer original insights. What is going to set
you apart in the industry at this point is providing those
original insights, the information that people can’t get
elsewhere, connecting different disciplines.”

The foundational techniques of journalism—
boots-on-the-ground reporting, talking to experts,
synthesizing new information—require human
interactions, complex problem-solving and sound
judgement. Journalists look to their networks of
sources, public relations contacts and trusted experts
to verify and source stories that are informative, useful
and timely.

Generative Al platforms, on the other hand, use
machine learning algorithms and are trained on
enormous datasets that allow them to create new
content modeled on what has come before in
response to prompts. While this makes them a
powerful summarization and explanatory tool—and the
technology continues to evolve new applications—
whether these platforms can source new, accurate,
attributable information for breaking news stories or
investigative journalism has yet to be demonstrated.

Please indicate your level of agreement with the following statement:
The impact and use of Al in journalism is/was a component of my journalism education.

39%
O,
B
Strongly agree Agree Neither agree

nor disagree

(® Greentarget

17%
Disagree Strongly

disagree


https://www.washingtonpost.com/media/2023/01/17/cnet-ai-articles-journalism-corrections/

FIGHTING MISINFORMATION:

THE NEXT GENERATION OF
JOURNALISTS JOINS THE FRAY

In our 2021 survey of veteran journalists, we found
that nearly all (93%) believe that misinformation and
disinformation negatively impact journalism, and it
appears the next generation agrees. Journalism
students and new professionals are deeply concerned
about the rampant spread of misinformation and
disinformation—and similarly conflicted about how to
address it.

Our survey found that 91% of young journalists agree
or strongly agree that misinformation (information

that is false) and disinformation (information that is
intentionally fabricated) negatively impact journalism.
Among the reasons: reduced integrity, loss of trust
and credibility, the potential for legal action and the
possibility of provoking conflict—a phenomenon on full
display on several occasions in recent years,
including the January 6th insurrection when false
claims of election fraud led to protesters swarming the
Capitol and attacking journalists and police.

MISINFORMATION:

False or inaccurate information
that is mistakenly or inadvertently
created or spread without the
intent to deceive.

DISINFORMATION:

False information that is
deliberately created and
spread to influence public
opinion or obscure the truth.

say misinformation and/

91 % or disinformation negatively
impact journalism.

O Greentarget


https://greentarget.com/insights/research-report/fake-news-2021-report-combating-misinformation-disinformation/
https://www.axios.com/2021/07/03/fbi-arrests-attacks-journalists-capitol-riot

Furthermore, the majority of respondents (78%) agree or strongly agree that misinformation and/or
disinformation have delegitimized traditional journalism and news sources. This undermining has
been two-fold, coming both externally from influential public figures, such as former President
Donald Trump’s public attacks on “dishonest journalists,” and internally from the industry itself,

as prominent media outlets such as Fox News repeatedly broadcast claims they knew to be

false. Reflecting this phenomenon, respondents cite election campaigns (61%), presidential
administrations (45%), and geopolitical tensions (56%) among the factors that worsen the spread of
misinformation and disinformation.

And more than three-quarters (76%) of respondents selected social media as a factor that will or
could potentially worsen the spread of misinformation and disinformation, reflecting the generally
held belief that social media is a primary vehicle for spreading and amplifying incorrect information.
These current and future journalists are digital natives who came of age in an era marked by
election-related disinformation campaigns on social media and the rampant spread of COVID
misinformation on platforms like Facebook—not to mention a president who famously used social
media to attack the press.

Which factors do you think will or could potentially worsen the spread of
misinformation and disinformation?
(select all that apply)

Social media
Election campaigns
Geopolitical tensions
Presidential administrations

other 4%

None of the above I 1%



https://www.cnn.com/2020/03/20/media/trump-rant-at-nbc-news-peter-alexander/index.html
https://www.nytimes.com/2023/02/16/business/media/fox-dominion-lawsuit.html
https://www.nytimes.com/2023/02/16/business/media/fox-dominion-lawsuit.html
https://www.nytimes.com/2019/09/26/technology/government-disinformation-cyber-troops.html

Journalists Should Lead the Fight Against Fake News

When it comes to addressing the spread of false or misleading information circulated by news
outlets and social media, respondents place much of the responsibility on the profession itself—
results that parallel what veteran journalists told Greentarget in 2020 and 2021. Among next-
gen journalists, 67% say reporters should be tasked with identifying and combatting inaccurate
information circulated by news outlets and social media, with fact-checking websites (65%)

a close second, and editors coming in third at 63%. Fewer chose social media companies,

the government and cybersecurity companies, which accounted for 55%, 48% and 42% of
responses, respectively.

Survey respondents also cite several methods they believe can mitigate the spread of
misinformation and disinformation, led by publications having fact-checkers on staff (65%)—
something that is, however, increasingly rare at daily and online news organizations. Other

top choices are media literacy efforts (61%), new or reformed regulation (59%), and Big Tech’s
monitoring of social media (52%). Their responses reflect more optimism than those of the
veteran journalists we surveyed in our 2021 survey, only 35% of whom said media literacy efforts
had a moderate or high impact in lessening the spread of fake news.

Who/which of the following should be tasked with identifying and combating inaccurate information
that is circulated by news outlets as well as social media?

(select all that apply)
67% 9
° ey 63%

55%

48%

42%
0% 0%
Reporters Fact-checking Editors Social media The Cybersecurity Other None of the
websites companies government  companies above

Which factors do you believe will or could potentially mitigate the spread of
misinformation and/or disinformation? (select all that apply)

Big Tech’s monitoring of social media

Other . 4%

None of the above 0%

(@ Greentarget
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https://greentarget.com/insights/research-report/fake-news-2021-report-combating-misinformation-disinformation/

Recent developments have revealed some practical challenges to those proposed solutions. The
number of fact-checking outlets has leveled off over the past several years (and few publications
have in-house teams). Meanwhile, legislation or regulations aimed at curbing misinformation and
disinformation seems unlikely to progress, as fact-checking has become a politically polarized

issue.

On the social media front, recent court decisions also pose a challenge to stemming the tide of
misinformation and disinformation through legal or regulatory means. In May 2023, the Supreme
Court declined in two cases to hold technology platforms liable for user-generated content, while
in July 2023, a federal judge in Louisiana limited much of the federal government from even
speaking with social media companies about moderating content.

Yet another issue is whether social media platforms have both the will and ability to vet the
staggering amount of content produced by users. Amid economic troubles, many platforms have
already cut their content moderation teams. And National Public Radio’s decision earlier this year
to leave X after the platform labeled the broadcaster “state-affiliated media”—the same term used
for propaganda outlets in authoritarian countries—clearly demonstrates the hazards of relying on
Big Tech to fact-check information.

At an individual level, survey respondents are willing to take matters into their own hands.
More than nine in 10 respondents (91%) plan to do what they can to combat misinformation and
disinformation. Yet many also recognize they are fighting an uphill battle—with nearly half (47%)
expecting misinformation and disinformation to get worse in the coming year.

Where do you think the trajectory of misinformation/disinformation is headed within the next year?

Misinformation and disinformation
are not likely to continue

Misinformation and
disinformation will continue

. ) to spread and grow
Misinformation and

disinformation will stay
the same

(© Greentarget
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https://reporterslab.org/misinformation-spreads-but-fact-checking-has-leveled-off/
https://www.pewresearch.org/short-reads/2019/06/27/republicans-far-more-likely-than-democrats-to-say-fact-checkers-tend-to-favor-one-side/
https://www.pewresearch.org/short-reads/2019/06/27/republicans-far-more-likely-than-democrats-to-say-fact-checkers-tend-to-favor-one-side/
https://www.nytimes.com/2023/05/18/us/politics/supreme-court-google-twitter-230.html
https://www.nytimes.com/2023/05/18/us/politics/supreme-court-google-twitter-230.html
https://www.nytimes.com/2023/07/05/business/dealbook/biden-policy-social-media.html

https://www.cnbc.com/2023/05/26/tech-companies-are-laying-off-their-ethics-and-safety-teams-.html#:~:text=Tech%20layoffs%20ravage%20the%20teams%20that%20fight%20online%20misinformation%20and%20hate%20speech&text=Meta%2C%20Amazon%2C%20Alphabet%20and%20Twitter,companies%20focus%20on%20cost%20cuts.
https://www.npr.org/2023/04/12/1169269161/npr-leaves-twitter-government-funded-media-label
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LOOKING FOR OPPORTUNITY IN
THE MIDST OF CRISIS

Despite the many challenges journalism currently faces—economic struggles, proliferating
misinformation and disinformation, declining public trust—the next generation of journalists are
bringing their commitment to truth, justice and integrity to their work.

They’re also optimistic. Asked what the next decade may hold for the future of journalism, not a
single respondent is “very negative” in their outlook and nearly three-quarters (72%) are somewhat
or very positive.

We believe these results are encouraging—and that the future of journalism is in good hands.

have a positive outlook for
journalism over the next decade.

72%
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SURVEY RESULTS

Why did you decide to pursue journalism? (select all that apply)

To provide information for informed decisions 62%
To expose injustice 58%
To learn new things 49%
To fight misinformation/disinformation 45%
To educate others 41%
To pursue an exciting career 37%
To make a difference in the world 35%
To interact with people 30%
To hold governments and institutions accountable 29%
To expand my network 24%
To gain notoriety through my work 9%
As an alternative to other writing careers 8%
Other 3%
None of the above 0%

(® Greentarget
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Which of the following do you use to research/generate story ideas versus to vet/supply information?

B e
Tace uicators
X Tuiten

. Use for both . Use to research/generate story ideas only . Use to vet/supply information only . Don’t use for either

_ Greentarget
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Please indicate your level of agreement with the following statement:

Social media is/was a core component of my journalism education (e.g., reqularly covered in lectures,

reading materials, assignments).

28%
9%
] = —
. [
Strongly agree Agree Neither agree Disagree Strongly
nor disagree disagree

How important are social media shares to measuring impact?

45%
41%
12% 2%
Very important Moderately Slightly Not important
important important

Please indicate your level of agreement with the following statement:
Journalists should strive to present impartiality in the news.

55%
32%
1%
2%
— 0%
Strongly agree Agree Neither agree Disagree Strongly

nor disagree disagree

(@ Greentarget
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Please indicate your level of agreement with the following statement:
Misinformation and/or disinformation negatively impact journalism.

50%
41%
8% 1% 0%
Strongly agree Agree Neither agree Disagree Strongly
nor disagree disagree

How has the prevalence of misinformation and/or disinformation impacted your interest in journalism?

b

It has not impacted my
interest in journalism

It has reinforced my
interest in journalism

It has diminished my
interest in journalism

Who/which of the following should be tasked with identifying and combating inaccurate information
that is circulated by news outlets as well as social media?

(select all that apply)
67% 9
> 65% 63%
55%
42%
0% 0%
Reporters Fact-checking Editors Social media The Cybersecurity Other None of the
websites companies government companies above

(® Greentarget
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Please indicate your level of agreement with the following statements:

| plan on doing what | can to combat o o
misinformation and/or disinformation. 34% Strongly agree 57% Agree
Misinformation and/or disinformation have

contributed to the delegitimization of traditional 25% Strongly agree 53% Agree

journalism/news sources.
There should be laws in place to combat
misinformation and/or disinformation. 35% Strongly agree 39% Agree @

Which factors do you believe will or could potentially mitigate the spread of
misinformation and/or disinformation? (select all that apply)

Publications having fact-checkers on staff 65%
Media literacy efforts 61%
New or reformed regulation 59%
Big Tech’s monitoring of social media 52%
Other 4%

None of the above 0%

Which factors do you think will or could potentially worsen the spread of
misinformation and disinformation?
(select all that apply)

Social media
Election campaigns
Geopolitical tensions
Presidential administrations

other 4%

None of the above || 1%

(® Greentarget .,
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Where do you think the trajectory of misinformation/disinformation is headed within the next year?

Misinformation and disinformation
are not likely to continue

Misinformation and 38%
disinformation will stay
the same

Misinformation and
disinformation will continue
to spread and grow

Which of the following emerging technologies do you feel will have a significant impact on journalism?

(select all that apply)
Al or automated journalism 74%
Interactive journalism 52%
(Data storytelling/data visualizations)
Virtual reality 36%
Internet of Things 33%

Wearable technology = 13%
Other 0%

None of the above Q0%

Which of the following artificial intelligence tools have you used in your journalism work?
(select all that apply)

Al translation tools 52%
Al writing tools 43%
Al research tools 39%
Al copy-editing tools 21%
Al organizational tools 9%

Other B:§A

None of the above 15%

(© Greentarget 5
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Please indicate your level of agreement with the following statement:
The impact and use of Al in journalism is/was a component of my journalism education.

39%
O,
18% 15% 17%
Strongly agree Agree Neither agree Disagree Strongly

nor disagree disagree

Please indicate your level of agreement with the following statement:
The introduction of Al into journalism is a threat to journalists and those in related careers.

41%
24%
20%
6%
9%
Strongly agree Agree Neither agree Disagree Strongly
nor disagree disagree

Please indicate your level of agreement with the following statement:
I am concerned about the current level of diversity in journalism among practitioners/leadership.

44%
O,
15% 5%
- 2z
|
Strongly agree Agree Neither agree Disagree Strongly
nor disagree disagree

(@ Greentarget



Please indicate your level of agreement with the following statements:

In my journalism program | am being taught the

importance of having diverse sources. 48% Strongly agree 37% Agree
My professors have emphasized the importance

of incorporating diverse voices in reporting. 3%% Strongly agree 49% Agree

As you think about what the next decade may hold for journalism, what is your overall outlook?

44%
28%
16%
0%
Very positive Somewhat Neither positive Somewhat Very negative
positive nor negative negative

(© Greentarget
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METHODOLOGY AND DEMOGRAPHICS

In the second quarter of 2023, Greentarget conducted qualitative and quantitative research to
inform this study. We conducted several in-depth interviews and distributed an online survey to 10
journalist groups and 40 colleges and universities. The survey was completed by 100 respondents,
largely emerging and current journalists based in the U.S. Responses were anonymous and data
was analyzed in the aggregate. The sum of the percentages in questions where respondents were
asked to select all that apply will likely exceed 100%, and percentages in certain single-response
questions may also not quite add up to 100% due to rounding.

What title best describes your role?

Other

5%

Working journalist, employed for 2+ years

Working journalist, employed for
less than 2 years

Student currently enrolled in
undergraduate journalism
program

Recent graduate of graduate
journalism program seeking
employment

Recent graduate of undergraduate

journalism program seeking employment Student currently enrolled in

graduate journalism program

(® Greentarget
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Which best describes your current aspirational field(s) of journalism?

Investigative/watchdog journalism
Entertainment journalism
General News

Feature journalism

Opinion journalism
Technology/science journalism
Business journalism

Broadcast journalism

Data journalism

Political journalism

Sports journalism

Other

Undecided/unsure

Trade Journalism

(select all that apply)

12%
9%

2%

I 2%

26%

N

6%
26%
26%
25%
24%
24%
24%
21%
19%

Which best describes the academic degree you attained/are in the process of attaining?

Master of Science in Journalism,
Mass Communications, Journalism
& Mass Communications or related

Master of Arts in Journalism,
Mass Communications, Journalism
& Mass Communications or related

(® Greentarget

Other (Bachelor of Science in Journalism,
Bachelor of Arts (BA) in Public Relations;

Certification in Journalism)

BA in Journalism, Mass Communications,
Journalism & Mass Communications
or related
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To which gender identity do you most identify?

1% Gender variant/non-conforming

Female 58% Male

What is your ethnic background?

(select all that apply)
Mixed Other
race

Native American

African American

Hispanic

White/
Caucasian

4%

Asian-Indian

Asian-Eastern

(® Greentarget



CONTACT US

Lisa Siedenberg

DIRECTOR OF MEDIA RELATIONS
Office (312) 252-4108
Iseidenberg@greentarget.com

Christian Erard

VICE PRESIDENT, DIRECTOR OF
CLIENT DEVELOPMENT

Office (312) 253-7256
cerard@greentarget.com



